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At a glance

The APA website is the place physiotherapists and APA members turn to join

or renew their membership, find the latest APA professional development
opportunities, job prospects, changes to healthcare policy, physiotherapy-related
media activity and a full directory of APA physiotherapists.

The APA website is fully mobile responsive and provides an easy-to-navigate
experience to all users and seeks to further engage our members and other
APA stakeholders on a digital platform.

Our former APA website ranked number one on Google for ‘physio’
and ‘physiotherapy’, bringing a growing 60Kk visits per months.

Our audience
and your business

The APA website (www.australian.physio) features navigation paths
and content aimed at unique audiences with its primary market being
APA members, physiotherapists and other health professionals.

Its secondary market includes government bodies, media and partners.

In addition, the APA consumer website www.choose.physio
will be accessible via the APA’s main website and is a central product
in the APA’s national consumer advertising campaign—Choose Physio.

These unique markets open up opportunities for advertisers to choose
their intended audience and deliver targeted advertising.

The pages that follow provide an overview of each of areas on
the APA website (including www.choose.physio) and the associated
advertising options available.

2 Australian Physiotherapy Association | Digital Media Kit 2021






1.

www.australian.physio

Primary audience: APA members, non-APA physiotherapists and other health professionals.
Secondary audience: government bodies, media and APA partners.

This website features content related to APA membership, professional
development, the latest physiotherapy news, research and APA activities in
areas covering everything from consumer activities to advocacy priorities.
In addition, content regarding partnership with the APA and our latest
submissions to government bodies will also be featured.

APA members have a dedicated ‘member dashboard’ where they can access
and update their personal records at any time. An ad on this page provides
the opportunity to advertise direct to our membership.

Users will also have access to a dedicated ‘Find a Physio’ platform, with filters
ranging from location to experience level and treatment areas. This will form
an important tool for GPs looking to refer their patients to a physiotherapist

as well as APA members looking to find a colleague with similar interests.

What does the audience
look like?

Total APA members: Total physiotherapists

25162 | 57113

(As of 31 October 2020)
(As at 31 October 2020)
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APA Membership

Male: Female

39%  61%

26 - 30 5463
36 - 40 2434
46 — 50 1479
1235
56 & Over 2917
Unknown 574

Breakdown by state

NSW

/986
3384

384

VIC

6606
2284
118

Breakdown by roles

Other

39%

Public

12%

QLD
5698

ACT

/61

National

307

Private

49%

as at April 2020

(@3]
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APA Membership

Membership categories

10,000
Student
Full time ® 8091
® private
5000 6940
[ e ;?ggﬁz’[e 3rd year
i rivate
FuFI)IStr)rl}g o 261 3 1138 grzaduate
1000 2026 () ° 03
e eeeeoeroees s eA e sy 5 -
Part time graduate 4th year P Other (affiliate,
@® public 1256 associate,
graduate '
774 941 non-practising)
500 1256
e e e
Maternit .
@ egz ® Postgraduate 191 Retired
150 o 548
100 '
Financial
hardship
121
50 o
as at April 2020
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Advertising

Rates and options

Ad types Price* Benefits Ad types Price* Benefits
A: Homepage leaderboard High impact advertising space on L: (Temporary option only) o .
(desktop) and half banner $800 the homepage towards the bottom of the Renew my membership $700 Ig::]te:i bnansrlre(;r:orttrg?ﬂ?felgﬂv\?ershlp Eeel
(mobile) page. Largest banner size available. page paign, 9 ’
Z;ggrrgggradggjg%eop) $800 High impact advertising space in a central M: Update your details $400 Pop up banner option where members enter
and half banner (mobile) position on the homepage. page the site to update their details, CPD, etc..
C: Member only o . . N: Memb h P b . h b
dashboard leaderboard Estimating strolng dwell t|mg on th|§ page : Member purchases $400 op up banner optlon where members
(desktop) and half banner $500 as members will be able review their page check out for their purchases on line
top personal information.
(mobile)
Banner positioned in a sort after area

D: Find a Physio . that contains key information and tools
leaderboard (desktop) _ Temporarily unavailable. 0: Member tools page $400 for members to access for their business
and half banner (mobile) purposes.
E: Membership navigation Provides a high level of dedicated Ll 5 b d the APA
landing page leaderboard $400 information in relation to APA membership P: Member question page $400 f(;rr] on-elir\:\éeggrgzg]oneé;acne e
(desktop) and half banner (estimated to be high level traffic to ’
(mobile) this page).
F: About us navigation . . ) . Pop up banner option where members view

' Provides a high level of dedicated Q: Contact us page $400 41 contact details for each branch
landing page leaderboard $400 information in relation to the APA (estimated '

(desktop) and half banner
(mobile

to be high level traffic to this page).

*All prices are ex. GST
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Ad types Price* Benefits

Get double the exposure to members and
$1200 health professionals with our homepage
bundle, inclusive of ad A and B.

Homepage bundle
AB combo
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Advertising

Ad sizes and artwork specifications

234 x 60 px HALF BANNER

Homepage leaderboard (desktop) and
half banner (mobile)
Functionality: static ad.

728 x 210 px LARGE _LEADERBOARD

_; R 234 x 60 px HALF BANNER
i._.m XL iy
...“'I'.i I . 0
- e Homepage large
E&H HH Eﬂ g leaderboard (desktop)

- and half banner (mobile)
g Functionality: static ad.
0— 0 — ==

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.

SCNS  JasKs  Awmme + -

9 Australian Physiotherapy Association | Digital Media Kit 2021



Advertising

Ad sizes and artwork specifications

T b s

@  Heloeday

Melanie

Hello Melanie

Your details ~
AHPRA NO:
6934395685-1
Specialty:

FACP

Officebearer positions:

NAC Chair

Membership certificate

Insurance certificate

v

Account

Purchases

B

Subscrip

Member only dashboard

leaderboard (desktop) and

half banner (mobile)

Functionality: slides in from bottom of screen
and disappears when a user scrolls.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

Choase From the links below bor all things membetship

L L] ]
lipdabe o Srtaily Casgones Bnd bt Memberatip bonafits
o =
S i Mt hoad Sioum maurancs mbsmmstion Baniiw

MEVIBERSHIP

Upedlais yeisr dewaiiy

Caagarian s fuss

L) If\."ll-t'r-":\-

i

DX | EAL
et

Marryarghp e

nr e Ttiors sibon

Membership navigation landing page
leaderboard (desktop) and

: half banner (mobile)

P Functionality: static ad appearing on desktop
and mobile responsive website.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

About us navigation landing page
leaderboard (desktop) and

half banner (mobile)

Functionality: static ad appearing on desktop
and mobile responsive website

Chooge From i Sl oy b0 Find ol mond diaset i

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

oot WPL e Prossas 8P4 ot hus ——

¢ infin mnbralion glamic T call 1300 304 622

+ track

(Temporary option only) Renew my
membership page leaderboard (desktop)
and half banner (mobile)

Functionality: static ad appearing on desktop
and mobile responsive website

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

L

Your account

Melanie

@J?ﬁ‘ PH mmp Q

Your account

Your details «
Prefix*

Ms

First name*

Melanie

Preferred name

Melanie

Midgianama

[al

y =]

Purchases Subscriptions

F

Re

Update your details page leaderboard
(desktop) and half banner (mobile)
Functionality: slides in from bottom of screen
and disappears when a user scrolls.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

Melanie o
3
Your purchases "‘P‘\ PHYSIOTHERAPY Q
- b Ll
o — AL i’ =
- - Y h
i e our purcnases
e Recent

Product Download Price Date
name invoice

_) Membership @ 200000 12/12/18
fea 12:00 Al
Beers and & 25.00 06/12/18
sausages 0:00 AM
Chicken parma @ 2250 06/12/18
and chips 9:00 AM
Achiles @ 100.00 06/12/18
tendinopathy... 9:00 AM
Bung knee =i 350.00 06/12/18
101 A
Gan /18
mias A

= =]

Account Subscriptions  Renew

Member purchases page leaderboard
(desktop) and half banner (mobile)
Functionality: slides in from bottom of screen
and disappears when a user scrolls.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

Member tools page leaderboard (desktop)
and half banner (mobile)

" Functionality: static ad appearing on desktop
and mobile responsive website.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

™

™

Find out which
membership type
you are:

Member question page leaderboard (desktop)
and half banner (mobile)

Functionality: static ad appearing on desktop

and mobile responsive website

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.

17
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Advertising 728X 90 px LEADERBOARD

. e . 234 x 60 px HALF BANNER
Ad sizes and artwork specifications _

. vavw @ o _ Contact us page leaderboard (desktop)
B\ Ko iar =P and half banner (mobile)

Functionality: slides in from bottom of screen
and disappears when a user scrolls.

T == ] Contact us
—— 3 — [
ik - ] o
)
3 - Leved 1/1175 Toorak Rd ¥
e i
E Livel 171175 *=
v 3 Tourak Road
L v el : o -
. - ) 1
" -l . “ 8 E i H i
sl . e | ¥ ; S
§ “Googh
N et £2000 Twrms

Natunnal Office
L] 31975 Tesoe i Mool Caridsrasi, Vil
112 Avuiralag

Gomersl anquiibes

«—0 <—@

are Boekiny Jcmmu-nmm

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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2.
choose.physio

Audience: Consumers

The APA’s choose.physio website is a dedicated consumer platform,

which sits alongside the APA’s national advertising campaign
launched in 2017.

The website features content demonstrating the breadth and
depth of physiotherapy as well as a dedicated search platform for
consumers to find APA physiotherapists—Find a Physio.

Consumers will find themselves on www.choose.physio either as
a direct result of campaign traffic or via the homepage navigation
when they visit www.australian.physio.

Average i Average number of
monthly users sessions/month:

10,012 12,223

What does the audience
look like?
choose.physio users ACT
physio u O, NT
are spread across 2%
the world, with 61% TAS
in Australia, followed o/, T Not set
by 9.47% in the 1.33% A 0.02 %
United States. SA '

NSW

WA 31.46 %
9.28 % ’
QLD
18.96 % vIC

28.66 %
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Advertising

Rates and options

Ad types Price* Benefits

G: Choose Physio for your The only advertising medium offered by
body third level navigation $500 the APA to a consumer audience. Banners
leaderboard (desktop) and align with dedicated body condition and
half banner (mobile) wellbeing topic.

H: Find a Physio Find a Physio section will be very popular
leaderboard (desktop) and $600 as this provides a directory to your local
half banner (mobile) physiotherapist.

*All prices are ex. GST
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Advertising

Ad sizes and artwork specifications

e g A ..
— k . s/ L
Choose physio
v formy pelvis 728 x 90 px LEADERBOARD
o e ofving Choose Physio for your body third level

Uy A S S —————————

navigation leaderboard (desktop)

and half banner (mobile)

e =50 BACK LER L Functionality: slides in from bottom of screen
and disappears when a user scrolls.

e All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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Advertising

Ad sizes and artwork specifications

!}h‘?ﬁr’r-‘ﬁ i P -5 <

Find a physio today

L] 2 Lntet a lovetion b e

Find a physio today

L o Eeer s iscaiine belem

1 i /f?{

H. 728 x 90 LEADERBOARD

T
H 238 xsOMALFBANNER =~

234 x 60 px HALF BANNER

o 1 e S gy i Of¥ying N —— afving
L - Lol Py it i L i bl e

Find a Physio leaderboard (desktop)

and half banner (mobile)

Functionality: slides in from bottom of screen and
disappears when a user scrolls.

All artwork should be saved as 72dpi using
RGB colour palate. Please refer to page 27
for full artwork specifications.
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3.
Digital InMotion

InMotion is the flagship publication of the APA, reaching all members across
Australia. It serves as a key platform for communicating the latest national
and local news within the APA and the broader physiotherapy profession.

The editorial elements of InMotion combine to inform and engage, deliver
value, provide knowledge and give voice to our members.

InMotion provides access to a dedicated and passionate group of health
professionals. Each issue of InMotion presents articles and columns that
cover the latest and most interesting aspects of physiotherapy and the
broader healthcare scene.

Content includes:

e features and profiles

e national and state-based news
e advocacy

* reviews

August 2020

@ physiotherapy

INNotion

November 2020

physiotherapy

INNMotion

i i
AREALH
~ The condition yo!
w10 as a possi

|
DIGITAL DELIVERY .
Different perspectives [
on tech-driven neuro rehab | -

|
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Advertising

Rates and options

Ad types

I: InMotion landing page
leaderboard (desktop) and
half banner (mobile)

J: InMotion landing

page large leaderboard
(desktop) and half banner
(mobile)

K: InMotion feature
content piece leaderboard
(desktop) and half banner
(mobile)

Price*

$600

$600

$400

Benefits

Dedicated news area on the APA website,
advertising towards the bottom of the page.
Largest banner size available.

Dedicated news area on the APA website,

advertising in a central location on the page.

Provides the opportunity to align your
advertisement with specific content being
featured in the magazine.

Ad types

InMotion landing page
bundle

Price*

$900

Benefits

Get double the exposure via our dedicated
news area on the APA website with our
InMotion Bundle, inclusive of | and J.

*All prices are ex. GST
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inMmotion

234 x 60 px HALF BANNER

Ad sizes and artwork specifications

Advertising

-

inMmotion 1 &

InMotion landing page leaderboard (desktop)
and half banner (mobile)
Functionality: static ad

o 728 x 210 px LARCE LEADERBOARD
—

!ﬁﬁﬁlia.‘: L
By
i B 712 (0

0—
All artwork should be saved as 72dpi using
e RGB colour palate. Please refer to page 27
for full artwork specifications.

234 x 60 px HALF BANNER

InMotion landing page

large leaderboard (desktop) and
half banner (mobile)
Functionality: static ad
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Advertising

Ad sizes and artwork specifications

W

728 x 210 px LARGE _LEADERBOARD

234 x 60 px HALF BANNER

Pain talk: e = InMotion feature content piece large
'S:c"ilp:al;m-; share their research h — e leaderboard (desktop) and
and work in the pain field “ =i e half banner (mobile)
o — moma SR : Functionality: static ad
i -
e =
S M |
e

-
e All artwork should be saved as 72dpi using

RGB colour palate. Please refer to page 27
m for full artwork specifications.
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Terms and conditions
applicable to all
advertisements

e * All prices are ex GST. Prices listed above
include both a desktop (leaderboard or
large leaderboard) and mobile (half banner)
advertisement. All prices are for a 30-day
display period.

Discounts

* 10 per cent discount is given to current financial
APA members and agency bookings.

e Discounts cannot be guaranteed.

* The APA can provide invoices for agencies
and payment terms are strictly 30 days.

¢ The APA will consider discounts for multi-month
bookings.

Professional development
advertisers

The APA has a strict policy regarding the advertising
of professional development, learning and
education activities from external providers.

To receive a copy of the policy to ascertain your
eligibility to advertise, please contact
advertising@australian.physio

The APA will not accept ads that combine both
display and professional development content.
Final determination of all ad placements is

at the discretion of the of the APA and subject
to approval.

Artwork specifications
applicable to all
advertisements

* Artwork with a white background needs to have
a 1 pixel grey keyline

» For animated gifs, include a static image as
a safeguard for unsupported browsers—
key information should be on first gif panel

* One logo per piece of artwork

* All artwork should be saved as 72dpi using
RGB colour palate

* All banners must be supplied in JPG format

Banner rotation

* Multiple advertisers may appear on advertising
banners (max. of two)

 All artwork will be approved prior to upload—
APA decision is final

* URLs must not be included in artwork.
Please submit this along with your artwork.

» Cancellation charges will apply if advertising
is terminated before the due date (please refer
to Terms and Conditions on booking forms).

Contact

Maree Whittingham

Senior Accounts Coordinator,
Partnerships and advertising

advertising@australian.physio
03 9092 0834
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